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DISCLAIMER

SUMMARY INFORMATION

This presentation contains summary information about Fairfax Media Limited and its activities current as at 10 August 2016. The information in this presentation is of a
general background nature and does not purport to be complete. It should be read in conjunction with Fairfax Media Limited other periodic and continuous disclosure
announcements which are available at www.fairfaxmedia.com.au.

NOT FINANCIAL PRODUCTADVICE

This presentation is for information purposes only and is not financial product or investment advice or a recommendation to acquire Fairfax Media Limited securities and
has been prepared without taking into account the objectives, financial situation or needs of individuals. Before making an investment decision, prospective investors
should consider the appropriateness of the information having regard to their own objectives, financial situation and needs and seek legal and taxation advice appropriate
to their jurisdiction. Statements made in this presentation are made as at the date of the presentation unless otherwise stated.

PAST PERFORMANCE

Past performance information given in this presentationis given for illustrative purposes only and should not be relied upon as (and is not) an indication of future
performance.

FUTURE PERFORMANCE

This presentationc ont ai ns ced toaikn nfgf et wawemded e k péct Ohefishoul do, 0 candadthérsimilafierpeessions ard@ipencded i c t
to identify forward-looking statements. Indications of, and guidance on, future earnings and financial position and performance are also forward-looking statements.
Forward-looking statements, opinions and estimates provided in this presentation are based on assumptions and contingencies which are subject to change without
notice, as are statements about market and industry trends, which are based on interpretations of current market conditions. Forward-looking statements including
projections, guidance on future earnings and estimates are provided as a general guide only and should not be relied upon as an indication or guarantee of future
performance. Actual results, performance or achievements may vary materially for many projections because events and actual circumstances frequently do not occur
as forecast and these differences can be material. This presentation contains such statements that are subject to risk factors associated with the industries in which
Fairfax Media Limited operates which may materially impacton future performance. Investors should form their own views as to these matters and any assumptions on
which any forward-looking statements are based. Fairfax Media Limited assumes no obligation to update or revise such information to reflect any change in expectations
or assumptions. The inclusion of forward-looking statements in this presentation should not be regarded as a representation, warranty of guarantee with respect to its
accuracy or the accuracy of the underlying assumptions or that Fairfax Media Limited will achieve, or is likely to achieve, any particular results.
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Trading Performance
excluding
significant items

GROUP TRADING PERFORMANCE

Trading Performance
for continuing
businesses

%

Total revenue 1,830.5 1,840.8 (0.6%)
Expenses (1,548.8) (1,553.7) 0.3%
Operating EBITDA 283.3 287.4 (1.4%)
EBIT 213.2 222.6 (4.2%)
Net profit/(loss) attributable to

members of the Company 132.5 143.4 (7.6%)
Earnings per share 5.7 6.0 (5.7%)

Group revenue for continuing businesses decreased
0.6% to $1,830.5m.

Group expenses for continuing businesses decreased
0.3% to $1,548.8m.

Underlying EBITDA of $283.3m decreased by 2.1%
and by 1.4% for continuing businesses.

Underlying EBIT of $213.2m decreased 5.0% and 4.2% for
continuing businesses.

Net profit of $132.5m, down 7.6% for continuing businesses.

Statutory net loss of $893.5m including significant items of
$1,026.0m after tax.

Dividend of 2¢ per share (70% franked) payable on
6 September 2016, bringing total for the year to 4¢ per share
(partially franked), payout ratio of 70%.
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SEGMENT RESULTS OVERVIEW

A$m AS$m change A$m A$m change
Domain Group 296.3 223.2 32.7% 120.0 85.9 39.7%
Australian Metro Media 5741 606.7 (5.4%) 39.0 70.8 (44.9%)
Australian Community Media* 4851 539.1 (10.0%) 90.4 100.9 (10.4%)
New Zealand Media* 3226 358.6 (10.0%) 55.2 65.3 (15.5%)
Macquarie Media Limited 138.6 108.7 27.5% 25.0 13.9 80.2%
Corporate and Other 13.8 16.9 (18.0%) (46.2) (47.3) 2.3%
| Total | 18305 18531 (12%)| 2833 | 2894 | (2.1%) |
|New Zealand Media* $NZD | 352.2 | 385.7 | (8.7%) [ 60.2 [ 70.3 [ (14.4%)
Reported group revenue decrease of 1.2%, and 0.6% on a Radio revenues up 27.5% (FY15 includes MRN from
continuing business basis: April and includes six months of 96FM).
Domain revenue up 32.7% with digital revenue up 26.8%. Reported group EBITDA decrease of 2.1%, and 1.4% on a
Metropolitan Media revenues down 5.4%. continuing business basis.
Australian Community Media revenues down 10.0% Trading in the first five weeks of FY17 H1 saw revenues
(11.4% excluding external print revenue). 8% to 9% below last year.

New Zealand ($NZ) revenues down 8.7%.

Note: * Australian Community Media and New Zealand Media i Revenue includes external printing revenue (only included in the segment slide).
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LEADING NETWORK OF INFORMATION,

NEWS, BUSINESS, REAL ESTATE LISTINGS AND SUBSCRIPTION VIDEO ON DEMAND,
SPORIT, LIEESTYLE, SERVICES, CARS, JOBS, DATING RUNNING, SWIMMING, FOOD, WINE,
CONTENT MARKETING AND TRANSACTIONS LIFESTYLE, THE ARTS, MUSIC, RADIO




